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Contrived. Disingenuous. Phony. Inauthentic. Do your customers use any of these words to describe what
you sell—or how you sdll it? If so, welcome to the club. Inundated by fakes and sophisticated counterfeits,
people increasingly see the world in terms of real or fake. They would rather buy something real from
someone genuine rather than something fake from some phony. When deciding to buy, consumers judge an
offering's (and a company's) authenticity as much as—if not more than—price, quality, and availability. In
Authenticity, James H. Gilmore and B. Joseph Pine |l argue that to trounce rivals companies must grasp,
manage, and excel at rendering authenticity. Through examples from awide array of industries aswell as
government, nonprofit, education, and religious sectors, the authors show how to manage customers
perception of authenticity by: recognizing how businesses "fakeit;" appealing to the five different genres of
authenticity; charting how to be "true to self" and what you say you are; and crafting and implementing
business strategies for rendering authenticity. The first to explore what authenticity really means for
businesses and how companies can approach it both thoughtfully and thoroughly, this book is a must-read for
any organization seeking to fulfill consumers intensifying demand for the real deal.
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From reader reviews:
Robert Crumrine:

Do you have favorite book? Should you have, what is your favorite's book? Reserve is very important thing
for us to be aware of everything in the world. Each book has different aim or even goal; it means that guide
has different type. Some people experience enjoy to spend their the perfect time to read a book. These are
reading whatever they acquire because their hobby is actually reading a book. Consider the person who don't
like reading through a book? Sometime, individual feel need book after they found difficult problem or even
exercise. Well, probably you'll have this Authenticity: What Consumers Really Want.

David Ashworth:

This Authenticity: What Consumers Really Want book is simply not ordinary book, you have it then the
world isin your hands. The benefit you receive by reading this book will be information inside this e-book
incredible fresh, you will get details which is getting deeper you read alot of information you will get. This
kind of Authenticity: What Consumers Really Want without we know teach the one who looking at it
become critical in considering and analyzing. Don't end up being worry Authenticity: What Consumers
Really Want can bring if you are and not make your carrier space or bookshelves come to be full because
you can haveit in your lovely laptop even phone. This Authenticity: What Consumers Really Want having
good arrangement in word and layout, so you will not truly feel uninterested in reading.

Jill Goulet:

The book with title Authenticity: What Consumers Really Want includes alot of information that you can
study it. Y ou can get alot of gain after read this book. This specific book exist new understanding the
information that exist in this book represented the condition of the world right now. That isimportant to
yo7u to know how the improvement of the world. This book will bring you within new era of the
globalization. Y ou can read the e-book on the smart phone, so you can read that anywhere you want.

Maria Simmons;

Peoplelivein this new time of lifestyle always try to and must have the spare time or they will get wide
range of stress from both day to day life and work. So , once we ask do people have extratime, we will say
absolutely yes. People is human not really a huge robot. Then we consult again, what kind of activity have
you got when the spare time coming to an individual of course your answer will certainly unlimited right.
Then do you try this one, reading textbooks. It can be your alternative in spending your spare time, the
particular book you have read is actually Authenticity: What Consumers Really Want.
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